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Choosing Between
CMS and DXP:

A Comprehensive
Guide

Today, customer experience is key. Businesses are reassessing content strategies to meet evolving expectations,
requiring ongoing adoption of new technologies and approaches. Staying relevant requires constant innovation
amidst economic shifts, technological advances, societal changes, and the pandemic.

McKinsey's findings indicate that 38 percent of executives intend to increase their investments in technology to gain
a competitive edge. In the digital landscape, businesses are continually seeking the ideal solution to streamline
content management and improve their online visibility.

In the quest for the optimal solution, two platforms stand out: Content Management System (CMS) and Digital
Experience Platform (DXP). Both shape how businesses interact with customers. However, which is better for
boosting business growth: DXP or CMS?

CMS Lays the Groundwork for Your Website

The CMS allows for creating, managing, and publishing website
content consistently. As customer needs and technology evolve
rapidly, organizations require advanced platforms to meet
changing demands and support their digital presence. To enhance
online visibility and engagement, your platform must:

Ensure SEO-friendliness for better organic search ranking
Push content on social sites as well as online platforms

Collate visitor information for better insight

* & o o

Guarantee uniform content presentation throughout
channels as well as devices

*

Build customized digital experiences to increase
conversion rates
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DXP - A Sophisticated Integrated Solution

DXPs merge content management systems with digital marketing
and commerce features, offering an all-in-one solution for website
operations, user data gathering, email marketing, customization,
product catalog management, and more. They address business
digital needs beyond what CMS can handle alone. In addition to
content management, it provides features such as:

€ Experience management ¢ Integration

¢ Cloud capabilities & Identity management

& Business process automation @ Interoperability

Differences Between DXP and CMS

While these platforms have similarities, they are often mistaken for being identical. However, the primary distinction
between DXP and CMS lies in their primary focus and unique features. Let's examine the variances between CMS and
DXP in the table below:

Distinguishing Factors DXP CMS

Streamlines content management

Emphasis Ensures optimal customer experience
and workflow
Distinct high-tech tools tailored for
Comprehensive, all-in-one solution individual activities such as email,
Features with a unified dashboard, covering social media, chat, SEO, and paid
all channels ads are seamlessly integrated into
the platform
Role It's about the entire customer Efficient content creation and
journey, from beginning to end publishing
Solution Comprehensive solution Content-focused solution
Cost Relatively costly Relatively budget-friendly
Integration All-inclusive. Basic

Learning Curve

Implementation

Meant for

Challenging learning curve

Simple to deploy, scalable,adapt-
able, and smooth

Tailored for business users, enabling
them to thrive independently
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User-friendly system

Extended implementation,
hindrances in maintenance

Geared towards developers, with a
focus on technologies
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Why Adopting DXP Contributes To Digital Success

Technology geared towards the future

A DXP merges CMS functionalities with
marketing as well as commerce tools, enabling
smooth APl integrations with external systems
like CRM, DAM, Al and VR, as well as chatbots.
This fosters a uniform customer experience,
paving the way for the future.

Seamless experience on every device

A DXP enables the creation of personalized,
premium customer experiences across multiple
devices, regardless of the user's device count.
By understanding their product searches, you
can provide relevant alternatives or discounts.

More flexibility

Unmatched ability in personalization

Tailoring content to match various personas
and segments hinges on effective
personalization. Use incoming and stored user
data to build a detailed customer profile and
deliver bespoke content tailored specifically to
their needs.

Smooth integrations with ERP-CRM
systems

Linking a DXP to your current ERPS and CRMS is
effortless, streamlining the synchronization of
your sales as well as marketing channels. This
fosters an omnichannel experience that fuels
business expansion

The architecture and design of a DXP enable rapid development, testing, and enhancement of new
implementations. This results in a shorter time to market as well as seamless extensions with diverse
applications or services tailored to your present requirements. Additionally, all capabilities feature a uniform

interface, ensuring an easy learning curve.

Considering a transition from CMS to DXP?

Switching from a CMS to a DXP streamlines complexity, centralizes data, and saves time, reducing IT overhead while
enhancing customer experiences. It's the first step towards mastering digital transformation.

Yet, for small businesses focused mainly on online content publication without extensive customer interaction or data
management needs, sticking with a CMS is likely a more prudent (and cost-effective) decision for now. The benefit is
that if you opt for a CMS within a broader DXP offering, you can seamlessly integrate it into a DXP later as your
requirements grow.

Talk to us for a free consultation
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